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SECTION — A

An_sWer a'ny Teﬁ question,s. Each question carries 2 marks.

1. Distinguish bétween Market and.l\/iarketing?
2. Whatdo you mean by Mérket Segmentation?

3. Wha;( .is an,advertiser.n‘ent c_:opy? :

4. Distinguish betw_eeh Brand and Trade mark.
. 5 , Wha-t is Primary Data? How is it different from Secondary Data?
- 6. State any four functions of chanhéls of Distribution., |
7. State any four-.fUnctio.ns ofwh-o_les.alérs
8. Define Mafkéting Re‘searc‘h'.. - |
9. Whatdo you mean by Service Marketing?

10. ‘What is meant by Product Life Cycle?

P.T.O.



1.

12.

What are Buying Motives?"

What is Penetration Pricing?

- . -(10 x 2 = 20 Marks)
 SECTION-B -

Answer any eight questions. Ea'_ch question carries 5 mark.

13,
14,
45

. '_:ie.
7.
18,

19.

20.
21,
_‘-22.-
2,

. 24

Discuss briefly tiie' objéctives o_fi\/larketing. :

Explain briefly the differe.nt,methodé ofmarkét segmentation.
Whét are the tec_hniique_'s of.F_’r_odu¢t Positioning?

Deécribe the fa¢tor§ influencing Product Mix. ‘

What is Labelling? State its advantages and Limitations.

. DiScusé the importance of Price in marketing.

Define the concept of Consumer Bé'h:aviour? Why is it desirable to study in
Marketing? - ) o ' |

What are ihe ‘advantages oi‘ IZ.)ir’ectl Marketing?

Distinguish b-etWeen' -advé'rtising and'S‘aIes Piomotidii.

What are thé Cqmporients of Mérketing infoi'matidn_ System?
Discuss_brieﬂy the objectives of Marketiné i?eseart:h. .

What are the éie'.me'nts in Service Markéting Mix. -

- (8 x 5 = 40 Marks)
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- SECTION-C

Answer any two questions. Each question cairies 20 marks. .

- 25,
26,

27.

- 28,

Discuss the features of Modern Marketing,'. N
Explain the factors 'aﬁecting Pribing Decisions.

What do- you mean by promotion Mix? What are its elements? Dlscuss factors .
mﬂuencmg promotlon Mlx

Define Sale Forecastlng State- |ts lmportance in Marketmg Dlscuss some

fmportant methods of forecasting.

(2 x20 =40 Marks)
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